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ROYAL BOTANICAL GARDENS 
and partnering organizations

2 0 1 7 - H a m i l t o n  &  N i a g a r a ,  O n t a r i o  

AMERICAN PUBLIC GARDENS ASSOCIATION CONFERENCE

HERITAGE • PARTNERSHIP • PROGRESS



CONNECTIONS
BRING US TOGETHER
Strong professional connections unite 
our vision and focus, both as institutions 
and individuals. 

New partnerships expand our reach and horizons, 
empowering us to venture into new territory and 
towards greater progress.

PARTNERSHIP
EMPOWERS US

HERITAGE
STRENGTHENS US
Our shared history provides the 
foundation to preserve excellence  
in horticultural traditions.

PROGRESS
MOVES US FORWARD
Progressive, forward-thinking ideas carry us 
into the future, making our gardens, communi-
ties, and world better for generations to come.





Canada's motto, "A Mari Usque Ad Mare" ("From Sea to Sea"), is an 
inclusive phrase that embodies the country as a whole. Let Canada’s 
natural heritage and contemporary progress serve as inspiration for 
creating inclusive sessions that celebrate our natural histories, break 
new barriers, and forge new partnerships.

Make your mark in 2017! Members from gardens large and small are 
encouraged to present exciting new research, best practices, creative 
innovations, and engaging stories. Share your best, and get ready to 
network with peers at the American Public Gardens Association’s 
Annual Conference in Hamilton, Ontario, June 19-23, 2017.

CALL FOR SESSIONS

Great sessions make a great conference. Bring your best to the Canadian Province of  
Ontario for the American Public Gardens Association’s 2017 Annual Conference, Celebrating Connections. 
Canada will be celebrating its 150th Anniversary, so there is no better time to visit some of its oldest, most 
prestigious gardens. 





ROYAL BOTANICAL GARDENS

Located in Hamilton and Burlington, Ontario, Royal Botanical 
Gardens is the largest botanical garden in Canada, a National 
Historic Site, part of a UNESCO World Biosphere Reserve, a 
registered charitable organization with a mandate to bring together 
people, plants, and nature.

The gardens at RBG have been recognized as historically significant 
and are a major tourist attraction. The  natural lands that make up 
the majority of RBG’s properties are Canada’s natural biodiversity 
hotspot, including approximately 24 percent of all of the naturally 
occurring plant species in Canada, or 38 percent of the flora of the 
entire Province of Ontario. With a very strong focus on plant life, 
Royal Botanical Gardens’ mission is to promote the public’s under-
standing of the relationship between the plant world, society, and 
the environment. The vision of Royal Botanical Gardens is to be 
a recognized and supported global leader in how we use plants in 
bringing people, places, and sustainable behaviors together.

HOST GARDEN

Royal Botanical Gardens (RBG) is a world-renowned living museum comprising over 2,700 acres 
of  botanical gardens and natural sanctuaries. A Royal Charter was proclaimed in 1941, and RBG remains the 
only “Royal” designated garden in Canada.





NIAGARA PARKS COMMISSION

Niagara Falls is recognized around the globe as a premier natural 
tourism attraction and destination. For over 130 years, NPC has 
surrounded Niagara Falls and the Niagara River corridor with  
carefully groomed parks; a safe, relaxing, and inspired environ-
ment; exhilarating activities; spaces to enjoy nature and revel in 
our past; and wonderful amenities for everyone to experience. It is 
a responsibility that NPC is proud to continue as they work with 
their many partners to highlight the best of what Niagara and 
Ontario’s Niagara Parks has to offer.

As a self-funded agency of the provincial government, NPC is 
responsible for the maintenance of 1,325 hectares of parkland, 
stretching some 56 kilometers along the Niagara River, from 
Lake Erie to Lake Ontario. Its mission remains the same as it was 
when the Commission was first established in 1885: to preserve 
and enhance the natural beauty of the Falls and the Niagara River 
corridor for the enjoyment of visitors while maintaining 
financial self-sufficiency.

HOST GARDEN

Niagara is a region steeped in history and blessed by geography. As steward 
of one of the world’s greatest natural wonders, The Niagara Parks Commission (NPC) plays a key role in 
maintaining, protecting, and showcasing the grandeur of the Falls, while contributing to the economic 
growth and success of Niagara and Ontario.





other partner organizations: 
Canadian Nursery Landscape Association
Hamilton Halton Brant Regional Tourism Association
Landscape Ontario
Province of Ontario
The City of Hamilton
Toronto Parks, Forestry, and Recreation
Toronto Zoo  
Tourism Partnership of  Niagara 
Vineland Research Centre

PARTNERING GARDENS
The Niagara Peninsula and Toronto region is rich in lovely gardens, 
parks, and arboreta that represent the area's  horticultural heritage and 
longstanding dedication to natural areas. We are proud to call these 
organizations Annual Conference partners. The support of these  
welcoming  greenspaces will be evidenced throughout the event. THE ARBORETUM 

AT THE UNIVERSITY OF GUELPH
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HUMBER ARBORETUM AND 
CENTRE FOR URBAN ECOLOGY

TORONTO 
BOTANICAL GARDEN

THE ARBORETUM 
AT THE UNIVERSITY OF GUELPH

BUFFALO AND ERIE COUNTY 
BOTANICAL GARDENS
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Hamilton has seen a true Renaissance. In the last 20 years, it has 
transformed from an industrial, Rust-Belt city to center for health 
science innovation and an urban oasis where the arts abound. The 
word "Ontarío" translates to "Lake of Shining Waters" in the  
language of the Wyandot indigenous peoples and aptly describes 
the beauty of our stunning Great Lakes landscape.

The prosperous Niagara Peninsula is Canada's largest wine region, 
producing chardonnay, reisling, and pinot noir, and boasts spectac-
ular natural landscapes, most notably Niagara Falls itself.  
Designated by UNESCO as a World Biosphere Reserve, the Niagara 
Escarpment is a unique, long-cliff landform that runs from western 
New York to southern Ontario and results in the awe-inspiring 
falls of Niagara. Many great activities surround the falls, including 
hiking tours, cruises, shows, festivals, and award-winning 
restaurants.

With so much to do and see, attendees may want to come early or 
stay late. Flying to Hamilton is convenient, whether through Buffalo 
Niagara International or Toronto's Lester B. Pearson International 
Airports. So grab your passport, and we'll see you in 2017!

WELCOME TO HAMILTON AND THE 
NIAGARA PENINSULA

Experience the majesty of the Niagara region in the year of Canada's 150th 
Anniversary! Strategically located halfway between Niagara Falls and Toronto, Hamilton is a vibrant 
port city on Lake Ontario that is the perfect hub for experiencing the natural areas, local culture, and excep-
tional gardens of the Niagara region. 





Our gardens are defined by many diverse factors, 
which include history, art, architecture, exhibitions, 
garden design, plant selection, best horticultural 
practices, sustainable landscapes, food gardens, pol-
linator habitat and other ecosystem services, accessi-
bility, and sustainable operations and facilities. What 
makes your gardens and landscapes come alive for 
visitors? What sets them apart? The garden, in all its 
essence, is the foundation of this track.

Targeted Sections:
Arts & Exhibitions 
Design & Planning
Food & Agriculture
Historic Landscapes
Horticulture, Greenhouse, & Facilities
Native Plants
Plant Collections
Sustainability

Public gardens work on the leading edge to 
document and preserve plant diversity. Prepar-
ing for immediate and long-range climate change 
requires strength of vision and offers opportunities 
for great innovation. How is your garden a champion 
for the plant kingdom? Using technology and  
innovation to sustain the wealth of your data? 
Crossing departmental lines to share your conser-
vation victories? Bring your questions and your 
proposed solutions.

Targeted Sections:
Horticulture, Greenhouses, & Facilities 
Native Plants 
Plant Collections
Plant Conservation
Plant Nomenclature & Taxonomy
Sustainability
Technology & Innovation Professionals

THE LIVING LANDSCAPE COLLECTING AND CONSERVING

SESSION TRACKS

With broad themes that 

represent overlap and 

collaboration between 

disciplines, five tracks 

reflect the work of our 

Professional Section  

communities and offer 

all participants the  

opportunity to share 

their field of vision.

CLICK HERE to Learn 
more about all 20 of our 
Professional Sections

https://publicgardens.org/professional-development/why-join-professional-section
https://publicgardens.org/professional-development/why-join-professional-section
https://publicgardens.org/professional-development/why-join-professional-section


People are at the heart of every fiscally sustainable 
public garden. Good partnerships, whether with the 
public, your member base, volunteers, sponsors, or 
other institutions, bring more opportunities for  
outreach and funding. What creative means have 
you applied towards recruiting for and strength-
ening workplace diversity? How have institutional 
friendships and collaborations enriched your  
garden’s continued well-being and the economic 
health and resilience of the greater community?

Targeted Sections:
College & University Gardens
Design & Planning 
Development & Membership
Finance & Operations
Emerging Professionals
Marketing & Communications
Small Gardens
Sustainability
Volunteer Engagement

Envisioning the next generation garden 
through successful leadership, at all levels, 
will take an institution and its staff to new 
heights and foster organizational excellence. 
How do you cultivate new talent, know 
when strategies have been successful, or 
apply cutting-edge ideas to economic, envi-
ronmental, and social sectors? How do you 
determine strategic imperatives and ensure 
the success of new initiatives while increasing 
the relevancy and viability of your garden?

Targeted Sections:
All Sessions

Public gardens bring science to life for so many 
audiences, with interpretation, education, and 
communication programs that impact communities 
in and outside of the garden gates. How are you 
communicating your conservation, collections, 
and research in collaboration with others?  How 
do you catalyze visitors to become action-oriented 
toward conservation and stewardship in the face of 
climate change? How do you measure the impact 
on your diverse audiences through all 
communication channels?

Targeted Sections:
Arts & Exhibitions 
College & University Gardens
Development & Membership
Education 
Food & Agriculture 
International Gardens
Marketing & Communications
Plant Conservation 
Sustainability
Technology & Innovation Professionals
Volunteer Engagement

MAKING FRIENDS, MAKING MONEY LEADERSHIP, INNOVATION, AND 
ADVOCACY

EDUCATION AND COMMUNICATION



PROGRAM SELECTION COMMITTEE MEMBERS

Are you looking for the 

right panelist to provide 

needed perspective for 

your great session idea? 

Wondering if any other 

gardens have a program 

or innovation like yours?  

Co-chairs are experienced 

in a variety of public  

garden disciplines and 

are available to help  

members in designing and  

creating sessions and 

workshops for any track. 

These experienced profes-

sionals are available to 

help you, so do not hesi-

tate to contact them to 

make your conference 

program a huge success!

Preston Bautista
Deputy Director for Public Programs & 
Audience Engagement 
Indianapolis Art Museum
(317) 923-1331 x100
pbautista@imamuseum.org

Clayton Bass
Chief Executive Officer
Santa Fe Botanical Garden
(505) 471-9103
clayton@santafebotanicalgarden.org 

Thomas A. Smarr Jr.
Program Selection Committee Vice-Chair
Director of Horticulture
21st Century Parks, The Parklands at 
Floyds Fork 
(502) 415-1457
tsmarr@21cparks.org

Jon L. Peter
Curator and Manager of Plant  
Documentation
Royal Botanical Gardens 
905-527-1158 (1-800-694-4769) x539
jpeter@rbg.ca 

Thomas A. Smarr Jr.
Program Selection Committee Vice-Chair
Director of Horticulture
21st Century Parks, The Parklands at 
Floyds Fork 
(502) 415-1457
tsmarr@21cparks.org

Damon Waitt
Director 
North Carolina Botanical Garden
(919) 962-2184
dwaitt@unc.edu

THE LIVING LANDSCAPE COLLECTING AND CONSERVING



Carrie Vesely Henderson
Vice President of Development 
and Outreach
Tulsa Botanic Garden
(918) 289-0330
carrie@tulsabotanic.org 

Missy Whisler 
Senior Vice President of Sales &  
Development
Dallas Arboretum & Botanical Society
(214) 515-6688
mwhisler@dallasarboretum.org

Somer Sherwood-White
Development Manager
Descanso Gardens
(818) 952-4389
ssherwood@descansogardens.org

Susan Wagner
Program Selection Committee Chair
Vice President of Education and  
Information
The Morton Arboretum
(630) 719-2407
swagner@mortonarb.org

John Whisnant
Executive Director 
Paul J. Ciener Botanical Garden
(336) 996-7888
jwhisnant@pjcbg.org

Scott LaFleur 
Garden Director 
Sherman Library & Gardens
(949) 673-2261
scott@slgardens.org

Douglas C. Needham, PhD
Director of Education
Longwood Gardens, Inc.
(610) 388-1000
dneedham@longwoodgardens.org

Dr. Ann Fleener
Director of Education
Myriad Botanical Gardens  
(405) 445-7094
afleener@myriadgardens.org

Rebecca Turk    
Education and Events Manager 
Moore Farms Botanical Garden
(843) 210-7582
rturk@moorefarmsbg.org

MAKING FRIENDS, MAKING MONEY LEADERSHIP, INNOVATION, AND 
ADVOCACY

EDUCATION AND COMMUNICATION



The online submission process is easy and allows you to compose 
abstracts securely and collaboratively with colleagues throughout 
the world, thus simplifying the authoring and submission process. 
Visit https://apgamembers.yourassociation.org/ScholarOne
 to submit online.

Submission Opening: July 18, 2016, 11:00 a.m. ET
Submission Deadline: October 12, 2016, 3:00 p.m. ET

Who Should Submit?

Moderators are required to be non-corporate members of the 
American Public Gardens Association.  Anyone with an interest in 
public horticulture from disciplines or organizations outside the 
industry are strongly encouraged to participate as presenters. There 
are no minimum educational requirements. 

Moderator/Workshop Leader Information

Moderators must be public horticulture professionals, volunteers, 
or trustees and be non-corporate members of the Association. Indi-
viduals who provide commercial services and goods to gardens may 
not serve as moderators, but they are encouraged to collaborate with 
others to submit session ideas and may participate as presenters.

Corporate/Sponsor Presentation Opportunities
The 2017 Annual Conference will feature a variety of inviting 
sponsorship and promotional opportunities to choose from. Cor-
porate members interested in sponsored workshop opportunities 
should not submit abstracts but should contact Suzanne Moussa at 
smoussa@publicgardens.org. 

Moderator Expectations

• Coordinate session logistical details

• Organize session focus, format, presenters, and handouts

• Develop session content

• Specify session room/site setup and audiovisual needs

•  Budget for costs - food, audiovisual, etc., and make these needs
known to the Association

• Notify presenters when a proposal is accepted

• Ensure all presenters register for the conference

• Introduce session, presenters, and provide summary remarks

• Ensure the electronic capture of session and workshop information

CALL FOR SESSIONS PROPOSAL SUBMISSION

https://apgamembers.yourassociation.org/ScholarOne


Submissions  

Abstract submissions will address the following questions in
approximately 350 words:

• Describe the key issues and concepts of your presentation

• Describe how the session will be structured

• Identify the action you want participants to take from your session

• Explain why these presenters were chosen to represent this topic

Budget

The American Public Gardens Association has a very limited budget for 
speakers and workshops. Presenters from within public horticulture do 
not receive honoraria or travel reimbursements. Financial support for 
presentations is awarded only under exceptional  
circumstances. 

If your session or workshop has any associated costs or requires financial 
support, you must complete the budget form as part of your submission. 
Additional requests for funds beyond the submitted budget will not be 
considered after a proposal has been accepted.

Requests for funding will be strengthened by cost-covering efforts, such 
as asking outside presenters to waive fees or partially cover expenses and 
encouraging your institution or presenters to sponsor your session or 
workshop in exchange for recognition as a session sponsor.



Rapid-Fire Presentation (15 slides in 5 minutes)
This year you are invited to submit a proposal for a rapid-fire pre-
sentation utilizing the theme of “Collaboration and Celebration.”  
Share your story of a collaboration that exceeded expectations. The 
Association reserves the right to compile all accepted proposals into 
special session format.  

30-Minute Individual Presentation
Structured discussions or presentations based on a single, focused 
topic are welcome. Only one author (on multi-author papers) will 
present at the meeting.

60- or 90-Minute Presentation
A variety of formats may be used to build 60- and 90-minute 
sessions. You are encouraged to contact your Program Selection 
Committee Co-chair to      discuss whether interactive formats, 
such as breakouts and debates, engaging narratives or more formal 
multi-speaker panel style presentations, are the right fit for your 
topic.

Workshop (Half or Full Day)
This is the perfect venue for experienced workshop leaders to pass 
on their knowledge in a targeted learning opportunity. Typically 
workshops have an interactive, hands-on component. Please note 
that proposals for workshops must include a complete budget. 

Workshops are expected to cover all costs through registration fees 
unless subsidized through a sponsorship. Typical workshop atten-
dance is 10-20 participants. 

Poster Presentation
Displayed throughout the conference, posters showcase a single 
program or research project in a graphic format using photographs, 
diagrams, plans, or charts with limited text printed on high-quality 
paper, fabric, or vinyl. Poster presenters have a specific time to dis-
cuss their projects and answer questions. Posters are an excellent way 
to present new ideas, concepts, and programs.

Student Oral Presentation
The Student Research Presentation Session is devoted exclusively 
to research findings presented by undergraduate and/or graduate 
students and is intended to encourage discussion and facilitate 
the exchange of current, research-based information pertaining to 
public horticulture. It also provides an opportunity for students 
at universities and public horticulture institutions to gain public 
speaking experience in a professional environment, and presents a 
forum in which existing professionals may meet their rising peers. 
Submissions will open on January 3, 2017.

PRESENTATION FORMATS





Proposal Evaluation 

The Program Selection Committee awards top scores to abstracts meeting the following criteria:
Purpose Topic, intent, and learning outcomes are focused, well presented, and thoughtfully articulated
Presenter Rationale Rationale for choosing presenters is focused, well presented, and thoughtfully articulated
Relevance Topic and presenters (when applicable) represent a wide range of perspectives, regions, and garden sizes/budgets/missions
Audience Engagement The most appropriate audience engagement format is identified to allow full exploration of the topic
Impact Topic is trending, important and timely, highly relevant to the intended audience, and has strong potential to catalyze audience

Notification
By early January 2017, you will receive notification of the status of your proposal. If acceptance is contingent on changes, you will have two 
weeks to make those changes and return the amended proposal to the Program Selection Committee. Punctuality and cooperation are appre-
ciated. The American Public Gardens Association will determine the specific days and timeslots for sessions. Your submitted proposal auto-
matically confirms your availability for any session block during June 19-23, 2017, the dates of the Annual Conference. If you already have a 
known time conflict, please note it in your submission. 

The American Public Gardens Association conference is recognized 
for leading the field of public horticulture. We are looking for the 
best and most motivating, inspiring, and innovative educational 
content. Following these tips will help your proposal! 

Developing a Strong Proposal
Conference attendees are diverse. Your audience potentially  
includes people who are employed in a wide variety of capacities at 
botanical gardens, arboreta, cemeteries, zoos, and university campuses 
— as well as volunteers, graduate students, and corporate members 
from a variety of industries. 

The American Public Gardens Association is committed to creating 
an equitable, diverse, and inclusive culture where the contributions 
of all community members are valued, respected, and appreciated. 

When recruiting presenters for your session, please keep in mind 
that member gardens vary in terms of size of budget, staff, location, 
and acreage. If applicable, please ensure that your presenters are rep-
resentative of the membership and/or provide multiple perspectives 
on the topic so that all gardens can take advantage of the valuable 
information you are presenting.

PROPOSAL EVALUATION AND NOTIFICATION





FOR MORE  
INFORMATION 
CONTACT:

Program Selection Committee Chair:

Susan Wagner
VP of Education and Information 
The Morton Arboretum
(630) 719-2407 
swagner@mortonarb.org

American Public Gardens Association Staff Liaison:

Sarah Beck
Program Manager 
Current And Future Initiatives
(610) 708-3009 
sbeck@publicgardens.org 



SUBMISSION DEADLINE

October 12, 2016, 3:00 p.m. ET

SUBMIT PROPOSALS ONLINE AT

https://apgamembers.yourassociation.org/ScholarOne

https://apgamembers.yourassociation.org/ScholarOne


Founded in 1940, the American Public Gardens  
Association has evolved to be the premiere organization 
for public garden advocacy, education, innovation, and 
leadership in North America. With over 75 years of 
commitment to increasing cooperation and awareness 
among gardens, it has built a membership of more than 
575 institutions located in all 50 states, the District 
of Columbia, Canada, and 24 other  countries. Mem-
bers include, but are not limited to, botanic gardens, 
arboreta, zoos, museums, colleges and universities, 
display gardens, and research facilities. The American 
Public Gardens Association is committed to increased 
awareness and advancement of public gardens as a force 
for positive change in communities through leadership, 
advocacy and innovation. 
Visit www.publicgardens.org for more information.

www.publicgardens.org

